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Article Summary

The article focuses on how marketers have a trend of spending more on digital advertising. It has been caused by the increase in mobile phone usage, among other media devices and sites. Podcasts, music, videos, and online shopping lovers have led to the growth of digital advertising. The international Advertising Bureau and Pricewaterhouse Coopers LLP report that the amount of money spent on digital advertising in the US has gone up by 23% in the first half of 2018, compared to two previous years. The increase in the rate of online advertising has been contributed to by the youth who are adopting new online advertising content and marketing styles.

The article further highlights how digital advertising companies have increased their shares due to the increased flow of revenue. The companies are now seeking new ways of diversifying market share, for instance, through donations, events, and content licensing. Facebook, Amazon, and Alphabet have reported the most success in the sale of adverts. They have a huge follow up because of their content and dynamics hence controlling 62.2% of the digital advertising market in the US. There is a possibility of an increase of adverts spending in the US by 9%. However, TV advertising is losing popularity caused by digital media replacement. Mobile video spending is also reported to have increased over the first half of 2018, which signifies that the younger audience spends much time on the sites.

It is suggested that innovative companies are automatically entitled to taking market share. It places Facebook under such companies because of the innovativeness it portrays, attracting a more significant audience compared to other social networking platforms. However, there must be hitches in success. For instance, Facebook has been sued by smaller marketers over their alleged lies of video metrics. Other companies like General Motors are reported to have suspended their advertisements on Google with claims that the adverts were running alongside inappropriate content. The article generally highlights the success of digital marketing and how revenue has gone up in less than a year. It further portrays how the big technology firms still have a way to go because they are not popular among all the marketers.

How the Article Relates to Our Course

The article talks about digital advertising and marketing. It relates to the week’s topic because it shows how dynamic the skill of marketing has grown. Companies and businesses have now gone online to ease the old way of marketing. They used face to face advertising, emailing, and TV, which are dying with time. Online marketing has reduced the pain of traveling, and oral convincing hence cost-cutting. The rate at which companies have adopted digital marketing within a short time also relates to the topic. The trend seems promising. For instance, 13.1billion US Dollars were spent on social media by marketers in the first half of 2018. Reports show that much of the money spent was on adverts for mobile devices. Which therefore means that most people and companies do their marketing using digital gadgets online. 

Our topic this week on social networking is evident in the article. The mention of Facebook, Alphabet, and Amazon indicates that the amount of activity being conducted at these sites, much of it comprises of digital marketing. Opting to buy goods on Amazon has proved to be comfortable and faster than one taking a long time and spending money to purchase merchandise. Facebook is full of adverts which means it is an advantage to both the marketers and the consumers.

The concept of digital media firms seeking to expand their market share is vital in this week's topic. It shows that there is competition which makes the firms want to fit in the market. They, therefore, have opted for other means of expanding their market share like through events, licensing of content, and donations. Digital marketing has affected various companies in terms of their operation. Some have an increase in revenue because of the ease of the marketing style. It is an easy way of marketing, but it needs experts to handle queries online wisely. It is also a risky way of doing business. General Motors was not pleased with what YouTube was sharing alongside their content, hence leading to the withdrawal from advertising with Google. It means GM felt the risk of other content being hosted in their space which they termed inappropriate.
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